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1. A E;EAN B RIRIZH I DUV T-About JEA
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Founded as an extra-government organization of MoE, Japan in 1977

Qe BEIETLE(ET3>)-0ur goal and vision

ARt DRV ZEHIET NRERSEITBLEGYZLD

FEMNSMLUERTEAILLAIIKY BRUVEDIEZITO

The association builds bridges between people who strive to create a

sustainable society and sets up and supports a system that many can
participate in and utilize.

S IHEDADDE R 53 FF- Four priority areas
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- Environmental education and learning
-9')—>2—4yREH - Realization of the green market ‘
- Hh Bk R AR LG 1E -Prevention of global warming

-TIEIREREXE  -Measures to restore the soil environment




Based on their characteristics, the labels are divided into Type |, Type Il,

and Type lll categories

V4 QUAIE £
/Type 1 (1ISO14024) “Third Party Certification” P ,_@“‘ %-_.ﬁ

Third party certification of the environmental impact of a '%m &

product’s life cycle, from resource extraction to its o Mark Blue ALngeI
kdisposal according to certain criteria. ) (Japan) (German)
€ N

Type 11 (1ISO14021) “Self-declarations”

Self-declared labeling by manufacturers for products e

that meet certain criteria.

.-
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Eco Mark is the only type 1 label in Japan.



3. Eco Mark Design

e Eco Mark is designed for our wish
to "protect earth and
environment by ourselves”, “e"
stands for both “environment”
and “earth” which are embraced
by the hands surrounding the
earth gently.

e This mark was selected out of the
designs nominated for the Chief of
Environment Agency Award
submitted in response to the
general invitation in 1988.




4. Purpose of the Eco Mark Program

Putting an Eco Mark on an article (product and
services) recognized as beneficial to
environmental conservation serves to
disseminate information about the
environmental preferability of a product
throughout society, which in turn encourages
manufacturers and consumers to build a
sustainable society.
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Communication tool to bridge between business and consumer:
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5. TOAV—I®HIEIZDULV\T- About Eco Mark
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The Eco Mark program was introduced in 1989.

1989 2012
HHRHm BE-£ K
[ . . lladﬁgﬁ g ] Household Commodity Building Products
ousehold Commodity e—
X B ETRE
Stationery Electronics Devices

SOEYDIRRICHT EEHE

<A
We started with Tef(tlles .

EAZDHLIGEMMDAE—F

products that could raise
awareness toward our :
personal environmental QProduct category: 51

surroundings.
(As of May 1, 2012)
€ Number of products:5,118

(1,701 companies)
(As of March 31, 2012)




6. Characteristics of the Eco Mark (1)

15014024

The System for the Type 1 Ecolabel

The use of an ecolabel is certified by a third-
party institution based on voluntary and
multiple criteria

= Four Characteristics



7. Characteristics of the Eco Mark (2)

Characteristic 1: Life Cycle Considerations

(from resource extraction to manufacture, distribution, use and
consumption, recycling and disposal)

Characteristic 2: Formulate Certification Criteria According to
Product Category

Characteristic 3: Participation of the Consumer, Manufacturer, and
Neutral Parties
= Participate in drawing up criteria, making public
comments, etc.

Characteristic 4: Management by Third-party Institutions

= Japan Environment Association
Independent budget (management based on eco-mark usage and

inspection fees and not projects consigned by the government, etc.)



8. TOY—V D EBZAHI(BAL D HHEE)

- Operational Structure (Transparent Management)

*EZARFETEE

Advisory Committee System Consisting/ of Outside Experts
2 /year

EEZAR
Steering Committee
Budget, activity plans, implementation guidelines, etc.

1 /month / 3-4 /year

EEZES BFRSEHS CEEKRESS
Committee for Product SR Planning and Strategic Committee
Certification Enwrorlrr!ent Selection based on type of product, promotion
Qualification review of the product Association strategy
IOR—VFEER
Eco Mark Office
3-5 /year 3-4 /year
[ EEEEEAS@ERAHA) EEEWEAS
Product Category-based Criteria HH: > Criteria Deliberation Committee
Development Committee L Detailed investigation, verification of proposed
Formulate certification criteria according to certification criteria
Kproduct category ﬁ U

Fig. Operational Structure of Eco Mark Related Activities



9. IOAV—/VEHRDHEER

- Structure of Eco Mark Office

- ( as of May 2012)
TV 7$?§%§ Staff members:12
Secretary General

e &R

Planning Department

|
| |
BB | | 0B ZHBER | | TR-EEHHE

Criteria & Certification General Affairs, Contracts & Promotion & International
Section Inspections Section Cooperation Section

 CREQETLEE 0 -ROEERBERRR | | -ER D (BER) i
' Criteria establishment , 1 Contract related work(Collection: i International Cooperation(MRA) i
s | of usage fees) | -GENBBEBR |
i Verification ! E*ﬁﬂﬂﬁﬁﬁwﬂﬁﬂls BEE E i GEN General Affairs Office :
= | FORB L BR.LREH i
e | LPrevention of misuse, and audit | 1 7" |



SHADEIATIRESNIVEERRTEETHRVET—2
Global association of Type | Ecolabelling organizations

HATISRYTRYEDT—H

Global Ecolabelling Network (GEN)

1994 5% 3L ., 284HiB A AN
Founded in 1994, 28 members

BA:GeN BEBEEHR (Japan: General Affairs Office)

O HE RO HY #8 A F 4 Examples of MRA

Nordic Swan Korea Eco-Labeling  China Environmental
Program Labelling
Three countries’ mutual recognition lead by the Tripartite Environment Ministers

Meeting among China, Korea, and Japan. Started with PC and MFD




Thank you!

Contact

Eco Mark Office, Japan Environment Association
Bakurocho Daiichi BLDG. 9F, 1-4-16 Nihonbas
Chuo-ku, Tokyo, 103-0002 JAPAN ey P
Phone:+81-3-5643-6255 Fax:+81-3-5643-6257 |

E-mail: ecomark@japan.email.ne.jp 0.F P
http://www.ecomark.jp




